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Abstract : To provide scientific evidence and support for implementing targeted health education programs
regarding bulk pressed peanut oil, based on questionnaire survey data from a village in the Guangxi
Zhuang Autonomous Region, consumers’ knowledge, attitudes, and behavioral intentions towards the
quality and safety of bulk pressed peanut oil were analyzed through the KAP survey. Subsequently, five
rounds of science popularization information intervention through Wechat communication groups were
conducted and their effectiveness were evaluated. The results showed that consumers initially exhibited

low awareness (7.3% -42.5% ), positive attitude rates (3. 1% -30.6% ), and positive behavioral

intention rates ( 18. 7% - 52. 3% ). Post —
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information intervention, these metrics significantly
increased to 24. 8% —-67.6% , 3.4% -51.0% ,
and 38. 6% - 60. 0% , respectively. Notable
differences were observed in the knowledge,
attitudes and practice of people across age groups,
education levels, incomes, and health statuses toward
bulk pressed peanut oil. In conclusion, tailored

communication strategies should be developed based
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on population — specific characteristics and needs, to guide consumers in acquiring food safety knowledge and

adopting healthier lifestyles.

Key words : consumer survey; bulk pressed peanut oil; KAP theory; information intervention
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Table 1 KAP survey timeline and information intervention plan
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Table 2 Proportion of respondents’ demographic composition

before and after information intervention %
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Table 3 Analysis of respondents’ KAP status of bulk pressed peanut oil before and after the

intervention of popular science information
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Table 4 Comparative analysis of KAP toward bulk pressed peanut oil among different

respondents before and after information intervention
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